"Emtawvog Aypotikiic Aproteiog 2013

>10 mAaiclo avtng g PpdPevong n Abnvaikn ZvBomotia
Bpapevtnke pe tov émovo Aypotikne Aptoteioc 2013 amd v
EXMnvikn Axodnuio. Marketing (EA.A.M.) yia 10 TpOYpOULLQL
epapuoyng g ‘ZvuPoiwkne I'ewpyiac ommv EAAGO0’ mov
vhomoteiton 6 ovvepyacio pe 10 I'eowmovikd Ilavemiotio
Abnvav. Ta BpaPeia ‘Made in Greece’ amoteAobV 1 HOVOOIKT
Oeopofenuévn 010KPIoT AMOKAEIGTIKA Y10, TIG EMLYEPNOELS TOV
mopdyovv oty EAAGO0 ko v omdvinomn Tov EAANVIKOV
marketing yw v oavocvykpOTNon NG TOPUYOYNG KOl TNV
aVAOELEN OADV EKEIVOV TV TPOCSTOOELDY TOL TPOEPYOVTAL AT
TIC EMYEPNOCELS, OPYOVIGUOVS, GULVETUPICUOVS KOl OUAOES
TOPAYOYDOV OV  EMEVOLOVV  OlaYPOVIKA oTn  Onuovpyio,
TOLOTIKAOV ETOVLUOV TPOIOVIOV Kol ATOTEAODV TPEGPEVTES TNG
YOPOS HOG OTIC ayopeés OAov Ttov KoOcuov. To ['emwmoviko
[MTavemomuo AONvoOV GUUUETEXEL UEGHD TOL TPOYPAULOTOC
‘Aol dynon Iowov KpiBaplod e Adnvaikng ZvBomouiag
®G 7Pog T Aypovoulkd Tovg XOPOKTNPIOTIKA Kol TNV
[TpocapproostikdTNTA TOVG € TEGOEPLS TEPLOYES TNG EAALAOOG™ pe
Emomuovikovg YmevBvvoug v Avamh. KoaOnyntpua tov
Epyaocmpiov T'ewpyiog x. Toapveaid Owovopov kot tov
Avanh. Kabnynm tov Epyacstnpiov I'ewpykne YOopavAiknc .
Nwkoroo Aépka.



